
When individuals give their time and resources, they do so without any expectations of anything else in 
return.  The same can be said for businesses; many businesses are extremely profitable and share their 
wealth with others in their community.

While this charitable giving undoubtedly benefits the recipients, the donors can also reap rewards without 
expecting them, maybe without even realizing it.

If your business is well known in the charitable giving circle, here are four ways it can benefit while helping 
those in need.

Improve the Community Where You Live and Work

When you give to your community, you’re making it a better place to live and work for everyone, yourself 
included.  When the area is clean and the schools are thriving, it makes the environment you do business 
in better and more appealing to customers, as well as other people in the business community.

If your company donated money to fix a local park and add a playground, think about how much better that 
is for the community than an abandoned area with overgrown weeds.  Everyone is reaping the rewards of 
your donation.  

Being Charitable Can Bring Respect From Employees

While all employees should respect their bosses, we all know this is not always the case.  But, when 
employees see their bosses doing something good for the community and giving of their wealth, the 
bosses may earn more respect.

People want to work for and be associated with people who do good things – no one wants to be 
associated with a boss who is greedy and doesn’t care about anyone.  When employees have respect, they 
are more likely to be productive and do better work.  This, in turn, benefits your company and can make it 
more successful.  The more success, the more you can continue to donate to the community.

Building a Good Community Reputation

Besides having a good reputation among your employees, charitable giving also gives you a better 
reputation in the community.  People see you in a positive light, which puts your business there as well.

When people in the community think highly of you, they’ll be more likely to speak up for you and back you 
up if the need arises.  If people in the community have a negative image of you and your business, they’ll 
be unlikely to support you because you don’t represent anything they value.

Make Better Connections

As others in the community see how you’re helping others, they’re going to want to align with you.  
Charitable giving can help you build connections in the community and network with like-minded 
individuals and those who look up to you because of your efforts.  Either one is something that can benefit 
you as you help others.

If you are part of a philanthropic organization, you will have the opportunity to network with others in the 
business community who you may never have the chance to meet elsewhere.  Through involvement in a 
philanthropic organization, you are building friendships and also gaining the respect of others who you 
may want to do business with in the future.

Stifel does not provide legal or tax advice.  You should consult with your legal and tax advisors regarding your particular situation.
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